VK [8.11.111:005] (078)
IICUXOJHUHI BUCTUKA KOPIIOPATUBHOI'O BJIOT A

10.B. lanommnna

AHHOTanusA. ABTOp NpEANPUHUMAET MOMBITKY KPUTUYECKOTO AUCKYpC-aHaIH3a
KopropatuBHoro Osiora kommannu Coca-Cola. Hccnenys auckypc cOBpeMeHHO-
ro KOHCIOMEpH3Ma, OIpeJleJIeHbl JOMUHAHTHBIE ICUXOCEMAHTHYECKHE KOHLEITHI
JTAHHOT'O THIa JUCKypca (Becenbe, HaClaXAeHHe, YI0BOJILCTBUE | T.11.). Jlaercs
0030p BH3YaIBHBIX CPEJCTB B OJI0TE, HIUTIOCTPUPYETCS MPUMCHCHHE TICHXOJIMH-
BUCTMYECKUX TEXHUK U NPHUEMOB, a TAKXKE HCIIOJIb30BAHUE OJIMIETBOPEHUNA U
HHBIX TPOIIOB VIS TOCTIDKEHUS KOPIIOPATUBHBIX NE€PCYa3UBHBIX LENCH.
KiroueBbie c1oBa: G510r; KOPIIOPATUBHBII; TUCKYPC; IICMXOIMHIBUCTHKA; AHAIIH3.

Jns coBpeMeHHOro OM3HECa KOPIIOPATUBHBIA OJIOTTHHT, T.€. TOAAEpKa-
HHE KoMIIaHueil csoero Osora B VHTepHETE, CTajd OAHUM W3 BAXKHBIX MHCTPY-
MEHTOB MapKETHHTa U CBf3€i C OOIIECTBEHHOCTHIO. JTO BBI3BAHO OBICTPBIM
pacnpocTpaHeHHeM HHPOPMalnOHHO-KOMMYHUKaMOHHBIX TexHodoruil (MKT),
KOTOpPO€ BHOCHT CBOM HOBILIECTBA M B KOPIOPATHBHYIO KOMMYHHKAIHIO. DKC-
niepthl caiita Technorati [1], mpoBOASAIIEr0 MOHUTOPUHT BCEX OJIOTOB, OTMEYa-
0T, YTO KOPIIOPATUBHBINA OJIOITHHT OOJbIIIE HE SBIACTCS HeoOs3aTeIbHBIM, €CII
KOMITAaHUS XO4ET JOCTHYb YCIEXa, U Ha3bIBAIOT KOPIIOPATUBHBIA OJOT OCHOBOM
COIMABHON MeauacTpaTernd (pUPMBI, Ompenensist MOCIeIHUNA KaK aKTHBHBINA
OOILECTBEHHBIN OJIOT, MOJNEPKUBACMBIH COTPYAHUKAMH KOMIIaHHH, O KOMIIa-
Hun u(unn) ee npoxykrax. [lo manaemm [[x. Kacca [2], Ha anpems 2009 T. yxe
Ka)k[asg BOCbMas KOMIIAHUS, U3 YMCJIa BKIIFOUEHHBIX KypHasioM Fortune B peii-
THUHT MSATUCTA KPYIHEUIINX, TIOIEP>KUBAET CBOIM KOPIIOPATUBHBIN OJIOT.

MO>XHO TpOCIEANTHh OTPACIIEBOl COCTaB KOMIAHUH, aKTUBHO paboOTaro-
nmwx B Oorocdepe. Tak, cpeny IMEIOMNX KOPIIOPATHBHBIE OJI0TH (pHpM MHOTO
MIPOM3BOJUTENCH KOMITBIOTEPOB, MporpaMMHoro obecredenus (Microsoft, Dell,
IBM, Intel, Sun Microsystems), 3meKTpoTexHUKH W 3nekTpoHuku (Hewlett-
Packard, Xerox, General Electric), mdopManmoHHO-TeIeKOMMYHHKAIIMOHHBIX
xommnanuii (Google, Motorola), a Takxke TPOWU3BOJUTENCH TOBAPOB MACCOBOTO
crpoca: TpenMeToB TUTHMeHbl M KocMeTuku (Johnson & Johnson, Proctor &
Gamble), npoxykroB mutanus (Coca-Cola, McDonald's). Takum o6pa3om, siBHO
BBIJICTIIETCS KaK MUHUMYM JIBE TPYIIIbI (PUPM, BEILYIIUX CBOH OJIOTH:

— HenocpeacTBeHHO cBs3aHHble ¢ KT, komnerorepamu u MHTEpHETOM
(T.e. MPOM3BOISAIINE BEICOKOMHTEIUIEKTYaIbHBIA POIYKT);

— MPOU3BOAUTENN TOBAPOB MACCOBOTO CIpOCca («HEUINTHOID elbl U Ha-
MUTKOB ¥ THTHEHUYECKU-KOCMETHYECKON TIPOTYKIIHH).

Mgl nmonaraem, 4to OJOTH IOJKHBI BECTHCH UCXOMsSl M3 0COOEHHOCTEH
LEJIEBOM ayAMTOPUH KaKIOW TPYyNIbl, T.€. COOTBETCTBOBATH 3alpocaM HX
KIMEHTCKUX KaTerOpuil: MHTEUIEKT-IOTpeOuTeNnell U «COMaTHYECKUX» IO-
TpeOuTenen.
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Ilenp Hamero mcciaeroBaHUsI — HONBITKA MPOCIEIUTh IICUXOINHIBUCTH-
YecKrue 0OCOOCHHOCTH JUCKypca 0J0roB BTOPOM IPYIIBI M3 COCTABICHHONH HAMHU
THUIIOJIOTUH.

B kauecTBe OCHOBHOIO HCCIIEIOBATENBCKOTO METOJA MBI HMCIHOJIb3YeM
METOJMKY KPUTHUECKOTO TUCKypc-aHaiu3a, padpaboranHyro T. Ban [leiikom,
H. ®spxkno, P. Bonak u ap. [3, 4], Ha MaTepuasie COMONOIUTUYECKUX TUCKYP-
coB. Hame mccnenoBanue mokasano, 4TO IUCKYpC-aHAIM3 PE3YJIbTAaTUBEH U
IpU TMPUMEHEHHH €ro K OM3HEeC-TUCKYpCY, B TOM YHCJE K KOPIIOPAaTUBHOMY.
[Ipu 3TOM MBI OCHOBBIBAJIM HAIly TEXHHUKY IUCKypC-aHajH3a Ha COOCTBEHHO
JMHTBHCTHYECKOH 0ase.

CoryacHO JaHHBIM MHOTHX pPEeHTHHTOB, Hampumep http://www.technora-
ti.com u http://www.blogtrepreneur.com/2009/02/19 [5], B nocieaHue rojasl He-
M3MEHHO BBICOKHE MO3MIMHK 3aHuMaeT Onor kommnanuu Coca-Cola. Paccmorpum
0COOEHHOCTH AMCKYpca 3TOr0 KOpHopaTWBHOro Onora. bior xopomo cTpykTy-
PUpPOBaH, BKIIIOYAET MHOXKECTBO BHYTPEHHUX «TOIMMKOB-KATErOPU», MHOTHE U3
KOTOPBIX UMEIOT «BBICOKOIIEPCOHANTN3NPOBAHHBII» aKIEHT 3a CUET IPUBICUCHUS
JIMYHBIX MECTOMMEHHUH IEPBOTO U BTOPOTO il (you, our, your):

Coca-Cola Stories Friday Fun Take a Coke Break

Coke Around the World Games Things Go Better With Coke
Coke Collectors Memorabilia Web/Tech

Current Affairs Our Drinks Welcome to my blog

Did You Know? Pop Culture World of Coca-Cola

Film Recipes Your Coca-Cola Stories
Food and Drink Sports

B aTux Temarndeckux pasfenax euie 10 NpOUYTEHUs] KOHTEHTa yXKe Ipo-
PHCOBBIBAIOTCS OCHOBBI (DMIIOCODHH «KOKA-KOJIBHOT0» KOPIIOPATHBHOTO OJI0T-
TMHTa, HAICJICHHOTO Ha MPOCTHIX MOTPEOHTENEH CIaJKON Ta3upPOBKU, KOTOPBIX
MHTEPECYIOT XUTEHCKHE TeMbl — €[a, PELENThl, UTPBI, KHHO, MOM-KYJIbTYpa,
CTIOPT, U YIS KOTOPBHIX KOHCIOMePU3M, Gunocodus moTpeOICHUs MpeBpaTu-
JIMCh B HOBYIO KBa3HPEIUTUIO M KBa3HKYJIbTYpy. [103TOMy He3aTelIMBbBIC TEMBI
KOMOMHHPYIOTCSI C BO3BEJIIMYMBAHHEM CHMBOJIOB IOTPEOUTENbCKON (rioco-
¢un. Cam OpeHA mpencTaBieH KaK HEYTO SMOXalbHOE BO BPEMEHHM M IIPO-
ctpaHnctBe: Mup Koka-koinbl, ucropusi Koka-koJbl  T.1I.

[IpoananuzupyeM camu MOCTHI (3[IeCh M Jajiee IMONTYXHPHBIH KypCUB
Moi. — fO.J].).

July 01, 200. Coca-Cola Inspired Fashion

[ recently received a comment in the blog mailbox from Doris Treptow,
Professor of Fashion at the Savannah College of Art and Design (SCAD),
bringing the work of one of her students to our attention. We reached out to the
student, Hannah Long to see if she would let us showcase her design. Hannah
agreed and gave the following information about her project:

«I am thrilled that you chose my InspriRED dress for a blog feature.
Below are some more details about the dress. I was inspired to make the
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dress out of Coke cans because of the bold, red logo of Coca-Cola Classic.
The dress contains approximately 50 recycled cans. After experimenting with
different placements, I found that it is most striking as a shawl. The shattered
mirror pieces were strategically placed to mimic the easily recognizable im-
age of the Coca-Cola logo. I used the Classic elegance of the Coca-Cola
Script combined with the fun theme «Enjoy Coca-Colay to create the atmos-
phere in the photo shoot. The dress was put on display in the InspiRED exhi-
bition at SCAD in May.

Coca-Cola is always adapting to the ever-changing culture of our soci-
ety. Fashion has a way of linking generations and different cultures in a similar
way. The fusion of Coca-Cola and the fashion industry has historically been
and will continue to be an agent of change.»

Designer — Hannah Long. Photographer — Mathias Hungler. Model-
Nikki De Luca. Long is a sophomore studying fashion at SCAD-Savannah. For
more information, visit www.scad.edu.

View the 0 comments on «Coca-Cola Inspired Fashion» and leave your
own comment. Posted at 04:13 PM in Pop Culture, Your Coca-Cola Stories.

B 3TOoM co0011eHnN 0 CO3[aHNH TUIAThsI U3 KOKa-KOJIBHBIX OaHOK MCIOJIb-
3yeTcsl IpUEeM TMEpPeHOCa CTHUIMCTHKH BBICOKOW MOIBI U MMEET MECTO JIKCHKa
«OT KYTIOp»: MOJIa, MOIUYM, NU3aiH, BIOXHOBHTh, KJIACCHKA, JJETaTHOCTS,
CKOMOMHHPOBaHHAS C «ITOTICOBBIMY» BOKaOyIsipoM thrilled (acconumpyromuiics B
3aXBaTHIBAIONINM OLIYIIEHUEM, CO3[IaBaEMBIM TPHILIEPOM), @ KyCOUKH 3epKalia
pa3MeleHbl «crpaterundeckn» (1), 9ToObl UMUTHPOBATH (f0 mimic) JIErKoy3Ha-
BaeMbIi, «aep3kuin» (bold) norotun Koka-koibl. Yuarmascs Kojuiepka nu3aiHa,
CO3/IaBIIAsl TO TBOPEHHE, CEPHE3HO TOBOPHUT O CBOEM BJIOXHOBEHUH M «KJIACCH-
YeCKOH aneraHTHOCTH» Koka-Koibl, KOTOPYI0 OHAa CKOMOWHHMpOBajla C TEMOH
BeceNbsl U HacHaxaeHus (fun, enjoy). KcTati, HIMEHHO 3TH KOHIIENTHI — 8eceibe
U HACNladcOeHUe, Y BEICTYTIAIOT JIOMUHAHTaMK BCero 0J10Ta (a2 BO3MOXKHO, U Bcel
PEKIIaMHO-MapKETHHTOBOM KOHIIESHIIMY KOMITAHHH).

31eck JKe IMeeT MECTO U «HApOJHBIN KpeaTuB» B si3bike (InspriRED), ¢
NPETCHIYIONIMM Ha OPUTHHANBHOCTH CIEIUIMHTOM, KOTOPBIA XapakKTepeH s
«TIOKOJICHUS KOJBI».

B ¢unane nocra penaroTcs BBIBOABI ¢ MMIUIHKanueld o Benmuunn Koka-
KOJIbL: (PUTYPUPYIOT TOHSTHS KYJIBTYpPBI, OOIIECTBa, MOKOJICHHUS, MOJIbI, HCTO-
puu, nepemen (Coca-Cola is always adapting to the ever-changing culture of
our society. Fashion has a way of linking generations and different cultures in
a similar way. The fusion of Coca-Cola and the fashion industry has histori-
cally been and will continue to be an agent of change).

[TocT He BBI3BAJI HU OJHOTO KOMMEHTApHs, OYCBUIHO, M HOCUTh
IUIAThsl M3 JKECTSHBIX OAHOK TMOKa HE HaIllllla CBOUX TOPSYUX CTOPOHHUKOB,
OJIHAKO HE HANUIOCh U TeX, KTO BhICKa3ayl Obl HETaTHBHBIC KOMMCHTAPHU; B
[EeJIOM KPUTHKA Ype3BBIYAIHO PEelIKO BCTpeyaeTcs B MOAOOHBIX 010rax, 4To U
MOHATHO — OCHOBHAS LIEJIb OJIOra MPOMOYTepCKasi, a He KPUTHUECKU-AUCKYC-
CUOHHAs.
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B Onore Hepenko roBOpUTCS 0 «KyJIbTYpHOM Haclienuu» Koka-koubl, a
TaKXkKe O €€ 3HAYUTEITHLHOM WH(OPMAIIMOHHOM MOKPBITHH, B TOM YHUCIE B chepe
COIMANTBHBIX CeTell U MOMyJSIPHBIX VTHTEpHET-CEPBUCOB «B IUGBPOBOM MHPE»:

Coca-Cola Archives In The Digital World

I wanted to make you aware of some other ways that you can connect to
learn more in the digital world about the heritage of The Coca-Cola Company
and its brands.

We have now launched a facebook page and Twitter feed which will fea-
ture different content that you might find interesting.

If you are a facebook member, search and become a fan of Coca-Cola
Archives.

If you are on Twitter, you can follow us @Coke_Archives.

View the 0 comments on «Coca-Cola Archives In The Digital Worldy
and leave your own comment

Posted at 02:08 PM in Current Affairs, Web/Tech.

OO0paraer Ha ceOs BHMMaHWE OOWIHME 3ariaBHBIX OyKB U BEIHMYaBBIX
00pa3oB:

June 29, 2009. Turner Sky Field Commemorative Bottle

Built in 1997 in the home of the Atlanta Braves, the famous and gigantic
Coca-Cola contour bottle has witnessed its fair share of victories_at Turner
Field. As part of Coca-Cola’s Sky Field, the iconic, curvy bottle has welcomed
in countless baseball fans from around the world with the same message: we
might root for different teams, but we can all enjoy an ice-cold Coca-Cola. Af-
ter 12 years of loyally celebrating each Braves homer with a fireworks celebra-
tion, the beloved bottle is throwing in the towel.

July 2 is the last chance fans will have to visit the bottle and have their
photo taken with it. To celebrate the 12 plus years (and over 1,900 games)
with the bottle, the first 15,000 fans to enter the stadium on July 2 will re-
ceive a voucher which will allow them to later claim a commemorative §-
ounce bottle.

Fans should join the Turner Field Coca-Cola Bottle Facebook fan page
to post their pictures and join other fans in reminiscing about their memories
with the bottle.

View the 0 comments on «Turner Sky Field Commemorative Bottley and
leave your own comment

Posted at 05:02 PM in Coke Collectors, Current Affairs, Memorabilia,
Sports.

[TokazarenbHO, YTO JUIS ONMUCAHHS THTAHTCKOW OYTBHUIKH HCIIONB30BAaHO
TOPKECTBCHHO-BO3BBIIIICHHOE TI0 3HAYCHUIO CIIOBO COmmemorative, a «4TAT
namsatey» (commemorate), Kak MpaBuiio, repoeB. [IpuMeHHUTENBEHO K OYyThIIKE
UCIIOJIb30BAHBI TAKXKE MOHATHS «IM00E/ay, «IaMAThY, «MKOHA», «BO3ITHO0ICH-
Has», C Hel CBSA3aHbI «BOCIIOMHHAHUS.

Hanumo cioBa, co3garomiue OIIyIIeHue MO3UTUBHOCTH U MOTPEOUTEIh-
CKOW TPENaHHOCTH: «IPUBETCTBOBATH, JIOSIBHOCTh, (DAHATHI», MPUYEM CIIOP-
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THBHBIE (DaHATH TPaHCHOPMUPYIOTCS B (paHATOB Ta3UPOBKH, KOTOPOH HEM3-
MEHHO COITyTCTBYET SITUTET «XOJOIHAS, KaK JIS.

U BHOBB BCTPEUAIOTCS TEPMUHBI PAJOCTH U MPA3THUKA, TAXKE B TABTOJIO-
ruu (celebrating ...with a fireworks celebration), a «paHaTH3M» TPHUKIBI pea-
JU3yeTCs B OHOM nipeanoxenun (Fans should join the... fan page to post their
pictures and join other fans).

B cnenmyromem mocte TOBOPUTCS O BBICTABKE MPOM3BEICHUN IOII-
UCKYCCTBA, CO3JaHHBIX TOJ BIOXHOBEHHEM, paszymeercs, Koka-xombl. OHa
BHOBb Ha3BaHa «MKOHOI», U €€ BHOBb OKPYIKAeT MPa3HHUK:

June 26, 2009. Spotlight on The World of Coca-Cola — Artist Steve
Kaufman

The New Art Exhibit in The Pop Culture Gallery at the World of Coke is
entitled «Celebrating An Icon: The Coca-Cola Bottle in Contemporary Arty...

Posted at 11:24 AM in Pop Culture, World of Coca-Cola.

3neck 0coObIi HHTEPEC PECTABIAIOT OTBETHBIE KOMMEHTapHHU OJIOTTEPOB-
YHUTATENIC, OHU MHOTOYMCIICHHBI U SIPKO JIEMOHCTPUPYIOT Crielu(UKy moTpeou-
Temnel Takoro OJIora M HATJISHO PUCYIOT UX MCUXOIMHTBUCTHYECKHI 00pa3:

I saw the exhibit and it was fantastic. The Mona Lisa was GREAT.
1 loved it and It was great to see a Steve Kaufman painting up close. Posted by:
Karen Allen | June 26, 2009 at 07:43 PM (Habop mpuiiarateibHbBIX, KaK Ipa-
BWJIO, HEBEITUK M CTEPEOTHIICH — great W fantastic. Koka-koia KOCBEHHO YIO-
nobneHa Benukoi J[»kokoHe; 3ariaBHas OykBa B [f, BEpOSTHO, IEPEIacT 0CO-
00e yBayKeHHE U BOCTOPT);

Awesome show. I have been a fan of Steve Kaufman and it was a thrill to
see his paintings. The mix of pop and classical is the best. He always is out
there. Nice to see coke so edgy. Posted by: Carl Hugger | June 26, 2009 at
08:25 PM (3nmech BBICTABKAa Ha3BaHa «BBI3BIBAIOIICH CBSAIICHHBIA TPETET» H
«3aCTaBIIONICH TPSICTUCH OT BOJHEHUSY, & CaM HAIUTOK — «CTOSIINM Ha Iepe-
JIOBOM Kparo», edgy);

Steve Kaufman rocks!!! Very very very cool Coca Cola Art. His Marilyn
Monroe, Janet Jackson, and Ali paintings are some of the best pop art out
there. That Whistler's Mother holding the Coca Cola bottle is just brilliant.
Posted by: Jeff'| June 27, 2009 at 12:22 AM (110 MHEHHIO 3TOTO YUTATEIIA, XY-
JIOKHUK «TIOTPSACACTY, MPUIEM C TPEMs BOCKIHIATSILHBIMHA 3HAKAMU; TPHKIBI
MOBTOPEH M YCWIIUTENbh «OUY€Hb» B COYETAHWU CO CICHTOBHIM OMpEAETICHUE
«KpyTOW»; y OJIOrTepa HE BBI3bIBACT COMHEHHH HAIMYHE TaK Ha3bIBAEMOTO
«KoKa-KOJIbHOTO UCKYCCTBA», MPUYEM C OOJIBIION OYKBBI BO BCEX CMBICTAX, U
OH CUHTAET €T0 «OJICCTSIIIIM );

The whole family saw the show. Steve Kaufman's paintings were great.
It's the first time my daughter and 1 agreed on anything. Will Coca Cola be
selling posters of these paintings? Posted by: Walk in the Park | June 27, 2009
at 01:10 AM (BHOBb OXHJacMOE€ TMPHIATATEIHHOE gredt XapaKTepHu3yeT BOC-
TOPT YUTATEIs YBUACHHBIMU IIPOU3BEIICHUSIMHE, HO 3/ISCh BaKHA U BTOpas Uies
omorrepa — BIOXHOBJICHHOE Ta3UPOBKOW MCKYCCTBO — 3TO €IWHCTBEHHOE, YTO
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O00BEIMHMIIO pa3HbIC TIOKOJICHWS: YMTATENhb M €ro JO04Yb BIEPBbIC MPHUIILTH K
COTJIACHIO, BOCXUTHBIIUCH YBHUJICHHBIM);

as a follower of Steve Kaufman paintings he keeps gettin better and I'm
glad that i got to see the paintings at the Coke show. Mona Lisa with the coke
bottle is so funny. Good goin Steve!!! Posted by: Love Pop | June 27, 2009 at
06:42 PM (BHOBBH TpU BOCKJIMIIATEJIBHBIX 3HAKa MEPENal0T BOCTOPT OT «Ta3H-
POBaHHOTO HCKYCCTBa», MPOCTOHAPOIHBIA CIEITHHT 0e3 (GUHATBHON «g» B
CIIOBax gettin U goin COYETACTCs C OIMOKAMU B CHHTAKCHYECKOM MOCTPOCHUU
NEPBOTO MPEAJIOKEHUS U B MYHKTyallMH, HE TOBOPS YK O TOM, 4YTO OJyiorrep
et ceds co CTPOYHOH OYKBBI, B OTJIMYKE OT HA3BaHUS T'a3UPOBKU; HUK —
TICEBJIOHUM aBTOpA TaK)Ke CIMBOJIMYCH );

That Mona Lisa one is just too much. We love it. Is Coke going to use that
in advertising? He realy puts the pop in pop. Great show. The coke bottle in the
video with Marilyn, love it too. Posted by: Toby | June 28, 2009 at 10:58 AM
(urTaTeNb MPOCTO «ITHOOUT» BCE YBHICHHOE, IIPHYEM JIFOOUT B PAaBHOH CTENCHU
Mony JIuzy u Mepunud MOHpO — r11arojl 0AMHaKOB OTHOCHTENIEHO 001X );

nice video. Kaufman's jacket is really nice too. Posted by: Chucky | June
29, 2009 at 05:39 PM (BHOBb Ha0Op JIEKCHYECKHUX CPEICTB BBIPAXKEHHS BOC-
TOpTa HEBEJHK: JBAKABI nice).

OpnHaKo TaKoW «MPOCTOHAPOAHBINY CTHJIb JAa€T B TO )K€ BPEMs U 3Ha-
YUTENbHBIN TCUXOIMHTBHCTUYSCKUN 3P QeKT, co3aaBas MO3ZUTHBHOE OIIY-
HICHHE:

— MPOCTOr0, ICMOKPATUYHOTO HACTPOSI, TOOPOKENATENHLHON aTMOC(hEpHI;

— HEOPHUITHATHHO-IPYKECKOTO, TOOPOAYITHOTO OOIICHIS;

— [IMPOKOTO, «HAPOJHOTO» Kpyra MOYMTATElNeH, Ky/1a MPUTJIAIIaloT BCeX,
B TOM YHCJIE€ M KOHKPETHOTO, MPOCTOTO YeNOBEKa, KOTOPBI OBl MOCTECHSIICS
BBIPAXATh CBOC MHEHHUE B IPYTHX YCIOBHUSIX.

B 6rore mmpoxo npumMensercs ddhdext omymeinenus: Koka-koma onm-
LETBOPEHA C JKUBBIM CYILECTBOM, €€ MO3APABIIIOT C JHEM POXKICHHS, HapsAT
UMCHHUHHBIHM MUPOT ¥ yCTPAUBAIOT MPA3THOBAHHE:

June 24, 2009. Happy 4th Birthday Coke Zero

Coca-Cola Zero turned 4 today and there was a celebration for employees
here at Coca-Cola headquarters in Atlanta. This morning we were greeted with a
birthday message recorded by Coca-Cola Racing Family Driver Elliott Sadler.

At lunch time, with delicious food provided by some of our customers
and a huge birthday cake, there was plenty to eat.

There were also special events and games for employees to try — includ-
ing having your picture made with the official Coca-Cola Zero race car and a
race simulator game.

View the 3 comments on «Happy 4th Birthday Coke Zero» and leave
your own comment. Posted at 05:38 PM in Our Drinks, Pop Culture.

[lo3npasnerus UAyT U OT OJOITEPOB B KOMMEHTAPUSX, OHHU JIFOOST, BIOX-
HOBJISIFOTCS U TIPA3aHYIOT (opdorpadus M MyHKTyalus, KaKk ¥ B BBIIICIPUBE/ICH-
HBIX IPUMEPAX, COXPAHEHBI):
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Happy Birthday to Coke Zero!! I'm a HUGE Elliott Sadler fan and so
glad that CocaCola is still his personal sponser because I love Coke products!!
Posted by: Sadlri9lvr | June 24, 2009 at 10:00 PM.

Happy Birthday Coca-Cola Zero! I made a picture of Coke Zero based
on an old Coca-Cola ad from the 70s to celebrate its birthday! Posted by:
Danny | June 25, 2009 at 12:49 PM.

1'd like to send you a photo of a dress one of my Fashion students made
using Coca-Cola as her inspiration. Posted by: doris treptow | June 26, 2009
at 08:32 AM.

B cneayronieM KOMMEHTapUHU MOJHOE OTCYTCTBUE HEOOXOAUMBIX 3HA-
KOB TIPENIMHAHUS B Havalie COOOIIEHUS, BEPOATHO, TIepeaaeT HePEPhIBHOCTD
BOCTOpra M «KOMITICHCUPYETCS» TPOWHBIM BOCKJIHIIATSILHBIM 3HAKOM B KOHIIC
B COYCTAHHH C 3arjaBHBIMH OYKBaMH, BHJIUMO, I MEpPelayd 0COOBIX 3IMO-
UOHANBHBIX MEPEKUBAHUI, ONIMOKH B CHEIUIMHTE (Sences BMECTO since M
witch BMecTo which) u rpaMMaTHKe AOIOJHSAIOT 00pa3, a IMyrarolifi HHK-
TICEBIOHUM «3JI0H XAJIOYUH» KOHTPACTUPYET C OOIIMM OJaroxesaTeIbHbIM
HACTPOEM aBTOpa:

I Love Coke Cola been drinking it sences [ was young I will never stop
if you gave me a Taste test I could tell you witch one was coke so Keep up the
good work and dont stop ...You Rock!!! Lynn From Boston Mass Area. Posted
by: EvilHalloween | June 22, 2009 at 07:06 PM.

[Mpuem opyuieBIEHUs] UMEET MECTO W NPU OMUCAHUHM OYEPEIHOTO 00-
HOBJICHHOT'O MIPOJYKTa KOMIaHUM (B TaHHOM Cliy4ae 3To Sprite, OTUH U3 Cepuu
HAIUTKOB). 3/1ech OH MeTahOpHIEeCKH OJHUIIETBOPSICTCS C 00pa3oM HEBECTHI:
Ha3BaHHME TIOCTA ACCOLMHPYETCS CO CBaleOHOW Tpaguluel, Korja HeBecTa
JIOJDKHA HAJIETh YTO-HUOY/Ib CTApOe, YTO-HUOY b HOBOE, YTO-TO B3STOE B3aiMBI
U YTO-TO cuHee (MpaBJa, 31eCh «3aMMCTBOBAHHOEY 3aMCHEHO Ha «3EJICHOEY):

June 15, 2009. Something Old, Something New. Something Green, Some-
thing Blue.

One of the cool parts of my job is working with the history of the many
brands we have. If you've seen the new Sprite cans and bottles in the store re-
cently, you may have experienced a little bit of nostalgia. The new Sprite pack-
aging puts a modern, updated spin on its signature look. The new logo con-
nects to the «spark» shape seen in the 1966 can on the left. It also borrows
from the other Sprite logos in the images below from 1985 and 1997, respec-
tively. Can you identify any other resemblances to the older cans??

View the 2 comments on «Something Old, Something New. Something
Green, Something Blue.» and leave your own comment. Posted at 10:57 AM in
Our Drinks

Comments

I really like the new Sprite logo, ever since I saw it on the Sprite Green
bottle. I found the 1985 can, from the middle picture, in a wall in my school
basement, along 1960's Bottles of Sprite, Coke, and Fresca. I'm glad that the
old logos were updated, and still contain Sprite's vintage history. I also like
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how the current Sprite bottles still have the little bubble dimples on them, just
like the bottles from the 60's did.

Now that Sprite has an updated design on its logo, Coca-Cola should
have its own vintage can and bottle designs on current Coke products, but with
a creative twist from The Coca-Cola Company.Posted by: Danny | June 16,
2009 at 04:32 PM.

B 1enom Bu3yallbHOE BOCTIPHUSTHE MPOIYKTA M BU3yaJbHOE HAITOTHEHUE
6yora UMEIOT OrPOMHOE TICHXOJOTHYECKOe 3HAaYeHHe IJIs morpedurens. 3Ha-
MeHUTass (popma OYyTBUIKH, JOTOTHI M KpacHO-0ElIoe IIBETOBOE PEIICHHUE B
0(OpMIIEHUN OCHOBHOTO TPOJIYKTa (a TaKkke BU3yalbHbIe 3((HEKThl B 0hopM-
JICHUU JIPYTUX TPOJYKTOB KOMIIAHWH, KaK B TMPHBEJCHHOM BBINIE IMOCTE O
«BUHTaXHBIX 0aHkax CripaiiTa») mUpoKo 00CyKIar0TCs B 0JIoTe, a TaKXkKe Jac-
TO MPEACTAIOT B BUje (hoTorpaduii 1 pUCYHKOB, pa3MEIIaeMbIX B KAUECTBE UII-
mrocTpanuii k coobuieHusM. VcTopudeckne ¥ COBPEMEHHBIC POJHMKH U PEK-
JaMHBIE N300paXKEHUsI YPE3BBIYAIHO ITUPOKO MPECTABICHBI B OJ0Te U MOCTO-
SIHHO HaXOJIATCS B ITOJIC 3PSHUS YUTATEIS.

The First Ad for Coca-Cola

Did you know that on this day 123 years ago, the first ad for Coca-Cola
was published in The Atlanta Journal? John Pemberton, the founder of Coca-
Cola immediately advertised his product as «Delicious! Refreshing! Exhilirat-
ing! Invigorating!» I did an interview yesterday for City Cafe, an Atlanta pub-
lic radio station show. In it, I talked about the very earliest days of Coke, and
we were standing right outside the very location where Coca-Cola was first
sold — Jacob's Pharmacy in Atlanta. Although nothing from the original phar-
macy still exists, I thought you might enjoy seeing the first ad, and while you're
at it, take a listen to the interview here.

View the 1 comments on «The First Ad for Coca-Cola» and leave your
own comment. Posted at 02:33 PM in Did You Know?

Comments

1 like it. It is simple, clean and neat. Kinda refreshing all in itself. Posted
by: Nono | May 31, 2009 at 07:50 PM. 3aeck 1 B ICXOJTHOM TIOCTE, M B UATATEIb-
CKOM OTKJIMKE BO3HUKACT LICIIBIN PsiJ] TO3UTUBHBIX SMUTETOB I HAIUTKA, a TPO-
cTopevHoe kinda BMECTO HOPMAaTHBHOTO a kind of mpunaeT HeopMalnbHyIO aTMO-
cdepy, paBHO KaK ¥ TIPOCTOPEYHBIC 3JIEMEHTHI B OTKJIMKE Ha JIPYTOi TOCT:

«Hey Ben? See that guy over there? What's he got? Looks like some
kinda' black box contraption, sittin' on a stand. And he's pointing it us! Is he
gonna shoot us with that?? Hey fella'! What you doin' with that thing? Stop or
I'll throw a Coke bottle at ya! I ain't kiddin'.» Posted by: Ray | May 15, 2009
at 03:24 PM.

CyBeHupbl ¢ J10orotunoM Koka-Koibl MOXHO MPUOOPECTH, a TaKKe IMO-
JYYHTh B KAYECTBE MPHU30B B PA3IMYHBIX KOHKYPCaX U BUKTOPUHAX:

June 12, 2009. Spotlight on the World of Coca-Cola

1 hope that you will enjoy this new feature which will focus on the arti-
facts, artwork, bottles, products and videos at the World of Coca-Cola.
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For our first entry, I wanted to return to the summer of 1971. This was
the year when the classic Coca-Cola commercialyl'd Like to Buy the World a
Coke» was introduced that summer. While not as classic, that was also the
summer which saw the introduction of Beach Pants!

For only $ 2.98 and six proof of purchase, you too could own these styl-
ish pants. They were very popular with the younger generation and were ad-
vertised in younger magazines like Boy's Life, Seventeen and Letterman.

We have two Beach Pants stories for the World of Coca-Cola. First, you
can see a pair of the pants in all their 70s splendor in one of the cases in the
Loft area. And second, on our opening day, one of our visitors came wearing
not only the Beach Pants but also the matching floppy hat.

View the 5 comments on «Spotlight on the World of Coca-Colay and
leave your own comment. Posted at 04:39 PM in Friday Fun, Memorabilia,
World of Coca-Cola.

«AptedakTel» (TEPMHUH, OOBIYHO MPUMEHSIEMbIN OTHOCHUTEIIBHO Xapak-
TEPUCTUKU ITUBWIM3AINMUOHON 3IMOXH, IEJIOT0 KYJIbTYPHOTO CJIOS) C KOpIIopa-
TUBHON CUMBOJIMKON HIMPOKO OOCYXIAIOTCS, BBI3bIBAas OYEPEIHON BOCTOPT,
JaKe HECMOTPSI HA HEKOTOPOE HECOOTBETCTBHE B pazMepax BBIITYCKAEMOH «J10-
TOTUITHOWY» OACKIBI C rabapuTaMu JIFOOUTENICH CIIaJKONW Tra3UPOBKU:

Comments

I've never seen a pair larger than a 30 inch waist. I guess they were
made for the slim crowd. I couldn't make out the ad copy, but I have a pair of
shorts and a back pack made from the same material. Are they original too?

BTW... are you going to have any kind of contest thing again? I miss
winning already. Posted by: Ray | June 12, 2009 at 05:40 PM

Those pants are wild! I can't believe the visitor with Coca-Cola bellbot-
toms and hat. Too cool! Liz. Posted by: Centers and Squares | June 13, 2009 at
12:33 AM

Those are some great pants -wish i had a pair. Sadly i wasn't even born
for another 17 years when these pants came out. Posted by: WillblogForFood |
June 16, 2009 at 11:20 PM

OMG! My dad collects all things Coca-Cola and would love these!
(He'd love your blog too if [ could teach him to turn on the computer...). Posted
by: Amy Shropshire | June 16, 2009 at 11:30 PM (3aech MOPTHI, OPIOKA U TIIall-
KU C KOPITOPATUBHBIM JIOTOTHIIOM OMNPEACIISIFOTCS KaK «KPYThIE, BEJTUKOJICTIHBIC)
U JJaKe BBI3BIBAIOT COKpallleHHOe Bockinnanne OMG! — «boxe Moit!y»; eie oj-
HO cokparienie BTW — «kctaTuy Tarkke IMUPOKO UCTIONB3YETCs B HHTEPHETHOM
He(OPMATBHOM CTHJIC OOIICHII).

Baxneiimeli [ucKypcuBHOW XapaKTepUCTHKOM Onora kommanun Coca-
Cola siBsieTcs upe3BbIUAiHO BBICOKHI YPOBEHB €r0 QUANOrHyHOCTH. s ycu-
JICHUS] MHTEPAKTUBHOCTH CO3JIATEIH OJiora peryiisipHO, O TSTHUIAM, YCTpau-
BAIOT KOHKYPCHI («IATHHYHBIE 3a0aBbl»). OObIYHO naetcs nzobpaxkenue (¢o-
Torpadusi, pUCYHOK, KApTHHKA) C HCM3MEHHO MO3UTHBHBIMU 00pa3aMu: Tpa3i-
HUK, OTJBIXAIONINE U PAIYIONIMECs JIIOH, Becemomuecs ety 1 1.n. OpraHu-
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3aTOpbl KOHKYpca Mpe/iararoT, HanpuMep, IpUayMaTh MOANUCH K W300paxe-
Huto, cBsa3aB ero ¢ Coca-Cola. [Ipu 3ToM He MOTYT He paboTaTh 3aKOHKI ICH-
XOJIOHTBUCTHKHU: BepOanu3aiusi MOHATHH «IPa3IHUK», BECEIbE», «OTIBIXY,
«pa3BIICUCHUEY, KyIOBOJBLCTBHE» B COUCTAHUHU C HA3BAHUEM HJIH 00pa3oM CBO-
€ro MPOJyKTa; 9TO BEJET K YCTAHOBJICHUIO B CO3HAHWH MOTPEOUTEIIST TPOYHBIX
AHAJIOTOBBIX ACCOIMAIMN M SMOIMOHATHLHO-CEMAHTUIECKUX CBSI3eH KOHPETHO-
ro TPOJMYKTa C OUIyIIeHHEeM pagocTH. Takoil 3(h(GeKT cpoJHH H3BECTHOMY
npuemy «sikopeHus» [6. C. 222; 7. C. 183], xorga akTHUBHU3aIMs OJHOTO BHE-
JIPEHHOTO TICUXOBEPOATBLHOrO 00pa3a («IKops») pedaeKTopHO BBI3BIBACT (Y-
I'YI0, aCCOLMATUBHYIO) peakiii. BoT mpuMmep Takoro KOHKypca, Te B 3aJJaHuU
YK€ arpHOPH BBOJSTCS CIIOBA IPA3HUKY», «JIETO», «HACTAXKIATHCI», U B OT-
BETaX YuTaTelNel OacceliH HaOIMHIETCS HEM3MEHHO «lensHoi Koka-konoi», a
UX BOOOpaKeHHE Jaxe MEPEHOCHT 3HAMEHHUTOTO COBPEMEHHOrO YeMITHOHA IO
wiaBaHuio B 30-¢ TO/ABI MPOIUIOTO BeKa, MPU 3TOM OJIOTTEphl MpeaaranT U
cBou cioransl («lloiimait BodHy», «OKyHHCH C TOTOBOMW» U T.IL.):

May 29, 2009. Friday Fun — At the Pool

The Memorial Day Weekend marks the beginning of Summer for most of us.
For this week's contest, I have picked a 1934 magazine ad showing a group of
people enjoying themselves at a swimming pool. The ad appeared in Good House-
keeping Magazine and is somewhat unusual for the period as it uses black and
white photography. Most ads from this period were created by commercial artists.

Your challenge is to create a witty caption for the ad by 5Spm on June 3.
A winnner will be announced on June 4.Good luck to everyone. View the 11
comments on «Friday Fun — At the Pooly and leave your own comment. Posted
at 04:55 PM in Friday Fun

Comments

Now that I've filled the pool with Coca-Cola, I can't keep the ladies
away. Hubba! Hubba! Posted by: coke-nut | May 29, 2009 at 09:45 PM

1 don't need my brothers anymore, since I've got this coat of many colors
and ice cold Coca-Cola. Posted by: coke-nut | May 29, 2009 at 09:51 PM

Catch the wave. Posted by: Danny | May 30, 2009 at 12:16 AM

«Dive into it!» Posted by: lionjulyscribe | May 30, 2009 at 01:07 PM

«This beats the dive bar I went to last night.» Posted by: Ray | May 31,
2009 at 11:29 PM

«Michael Phelps admits to taking Coke before every swimming match.»
Posted by: Ray | May 31, 2009 at 11:37 PM

Come join Papa in his big pool of ice cold Coca-Cola! Posted by:
surfuturf’| June 01, 2009 at 01:04 PM

Ever since Edna yelled at Harvey to toss her a bottle of Coca-Cola,
swimming pools across America stopped allowing glass containers near their
pools. Posted by: Ray | June 01, 2009 at 04:20 PM

Harvey to Edna: «Hey Edna, that diving board is bending a bit too
much. You might want to drink a Diet Coca-Cola.» Edna: «What's a Diet?»
Posted by: Ray | June 02, 2009 at 02:33 PM.
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Eme npumep ¢ mokazaTenbHBIM BOKaOYIISIPOM, OECIIATHBIMU TOTOBBIMHU
CJIOTaMU ¥ OOWIIUEM TOJIOKHUTEIBHBIX YMOIIUN B OTBETaX YUTATEIICH:

May 22, 2009 Friday Fun — Michigan City Delivery Truck

For this week's contest, I have selected another photograph of a 1936
delivery vehicle, except that this one has a very unusual cargo. The truck
comes from the Michigan City, Indiana Bottling Plant and is loaded with boys
from the local YMCA whose memberships were purchased with proceeds from
the sale of Coca-Cola at the Y. Your challenge is to create a witty caption for
this photograph before 5pm on Wednesday, May 27. A winner will be an-
nounced on May 28. Let the entries begin!

View the 19 comments on «Friday Fun — Michigan City Delivery Truck»
and leave your own comment. Posted at 05:28 PM in Friday Fun.

Comments

Car (truck) pooling! Another idea Coca-Cola came up with that was
ahead of it's time. Posted by: coke-nut | May 22, 2009 at 05:32 PM

Coke, providing loads of smiles! Posted by: robbie | May 22, 2009 at
08:17 PM

Hey, Who drunk all the coca-cola? Posted by: Tiffney83 | May 23, 2009
at 01:08 AM

YMCA = You Make Coke Appealing. Posted by: Ray Kilinski | May 23,
2009 at 11:40 AM

Boys trying to hide the fact that they drank all the Coca-Cola. Posted
by: rmb101 | May 23, 2009 at 06:48 PM

Save money on gas. Spend money on Coke. Posted by: Danny | May 23,
2009 at 07:10 PM

Needless to say, the residents of Michigan City were very disappointed
when instead of Coke, the truck came in with a bunch of little rascals. Posted
by: Danny | May 25, 2009 at 07:40 PM

One little, Two little, Three little Indianans, Four little, Five little, Six lit-
tle Indianans, Seven little, Eight little, Nine little Indianans! Wow Look at ALL
those Thirsty Coca-Cola Loving Indianans! Posted by: go4coke88 | May 26,
2009 at 09:44 PM.

Nrak, BaxHeWIIEH ICUXOJIMHTBUCTUYECKON XapaKTEpPUCTUKON IHCKypca
JTaHHOTO OJIoTa (M, OYEBUAHO, Bcel pekiaMbl M1 PR-kommanum ¢hupmer) sBiser-
Csl TIOCTOSTHHAsE BepOayv3anus MOHATHH «IPa3IHUK», «BECEIbE», «OTABIX»,
«Pa3BICUYCHHUEY, «YOBOJIBCTBHE» B COUYCTAHUU C HA3BaHUEM HIIM 00pa3oM CBO-
€ro MPOJYKTa; YTO BEACT K YCTAHOBJICHUIO B CO3HAHUU MOTPEOUTEINS TPOUHBIX
AHaJIOTOBBIX ACCOIMAIUI U SMOIMOHATEHO-CEMaHTHYECKUX CBS3eH KOHPETHO-
r'0 MPOAYKTA C OIIYIICHUEM PaJOCTH.

TakuM 00pa3oM, MOXKHO 3aKIFOUUTh, YTO OCHOBATENHU OJIOra MacTepCKU
UCIIOJIL3YIOT 3aKOHBI TICUXOJIMHTBUCTHKHY JIJISI CO3JIAHUS U MOIICPIKaHMSI TI03H-
TUBHOTO MMUJIKA CBOEH KOMITAHUM U €€ MPOAYKTa, st (JOPMUPOBAHUS MPOY-
HOW KITUCHTCKOM JIOSUTBHOCTU U MPUBJICUCHUS HOBBIX TIOTPEOUTEICH.
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THE PSYCHOLINGUISTICS OF THE CORPORATE BLOG
Daniushina Y.V.

Summary. The researcher conducts a critical discourse analysis of the Coca-Cola corporate
blogging and investigates the discourse of modern consumerism. The paper identifies the domi-
nant psycho-semantic concepts of such type of discourse (joy, enjoyment, pleasure, etc.), surveys
visual aids in the blog, illustrates using of psycholinguistic techniques and methods, as well as
the use of personifications and other tropes for achieving persuasive corporate goals.

Key words: blog; corporate; discourse; psycholinguistics; analysis.
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