
Продвижение результатов 
исследований в цифровой среде



Трансформация системы научной коммуникации

Накопившиеся 
конфликты и 
противоречия

Цифровые платформы

Открытый доступ Социальные сети



Post-normal science communication: exploring the 
blurring boundaries of science and journalism
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More Than Likes and Tweets: Creating 
Social Media Portfolios for Academic 
Promotion and Tenure

In early 2016, the Mayo Clinic Academic
Appointments and Promotions Committee began
including digital and social media scholarship among
the criteria considered in review of proposals for
academic advancement. Here, we discuss a
framework to incorporate social media scholarship
into academic promotion and tenure systems.

doi: 10.4300/JGME-D-17-00171.1

https://dx.doi.org/10.4300/JGME-D-17-00171.1


ЗАПРОС 
ОБЩЕСТВА НА 

КАЧЕСТВЕННУЮ 
ИНФОРМАЦИЮ

ЗАПРОС НАУЧНОГО 
СООБЩЕСТВА НА 

ВНИМАНИЕ ШИРОКОЙ 
АУДИТОРИИ



Широкая аудитория
в цифровой среде

• Социальные сети

• Википедия

• СМИ

• Сайт



Целевые 
аудитории

исследователи

авторы

эксперты

преподаватели

студенты

коллеги

и другие





Зачем 
нужны 

соцсети

Агрегатор новостей и трендов.

Площадка для позиционирования и 
формирования бренда.

Площадка для продвижения контента.

Площадка для формирования лояльного 
сообщества и взаимодействия аудиторией.̆

Площадка для фандрайзинга.



Факторы 
вовлечения

Личное обращение

Вопрос

Призыв к действию

Использование эмоджи (аккуратно) 

Хорошая картинка 

Юмор 

Ностальгия 

Любопытство 



ВАЖНО ДЕРЖАТЬ СЕБЯ В РУКАХ



https://www.treeshake.com/twig/what-
makes-content-go-viral

The question I get most frequently
is: How do you make something
go viral? The question itself is
misplaced; it's not about the
something. It's about what the
people doing the something –

reading or watching – what are
they thinking?





Mori, who has led the organising committee 
since 2014, will step down after insisting for 
days that he would not resign, the Fuji News 
Network reported on Thursday.
…
Referring to his time as chairman of the 
Japan Rugby Football Union, the 83-year-old 
said: “Women have a strong sense of rivalry. 
If one raises her hand to speak, all the 
others feel the need to speak, too. Everyone 
ends up saying something.”

https://www.theguardian.com/world/2021/
feb/11/tokyo-2020-president-yoshiro-mori-
expected-to-resign-comments-about-
women



The Use of Social Media to Increase the Impact of Health 
Research: Systematic Review

Of a total of 18,624 retrieved citations, we included 51 studies: 7
(14%) impact studies (answering the primary aim) and 44
(86%) correlational studies (answering the secondary aim). Impact
studies reported mixed results with several limitations, including the
use of interventions of inappropriately low intensity and short
duration. The majority of correlational studies suggested a positive
association between traditional bibliometrics and social media metrics
(eg, number of mentions) in health research.

J Med Internet Res 2020;22(7):e15607

doi:10.2196/15607

https://doi.org/10.2196/15607


10.1371/journal.p
one.0203117

A general finding is that novel
evidences of social impact of
research can be found in social
media, becoming relevant
platforms for scientists to
spread quantitative and
qualitative evidence of social
impact in social media to
capture the interest of citizens.
Thus, social media users are
showed to be intermediaries
making visible and assessing
evidence of social impact.



We carry out our analyses by tracking tweet patterns for articles
published in six journals across two fields (political science and
communication), and we pair this Twitter data with demographic and
educational data about the authors of the published articles, as well
as article citation rates. We find considerable evidence that, overall,
article citations are positively correlated with tweets about the article.

10.1371/journal.pone.0229446

https://dx.doi.org/10.1371/journal.pone.0229446


Введение в
Википедию
https://stepik.org/course/100094

https://stepik.org/course/100094/promo
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Источник чудо-крокодильчика – https://t.me/addstickers/MrCroco


