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Post-normal science communication: exploring the
blurring boundaries of science and journalism

Emerging common patterns of ‘post-normal’ science communication

Roles

Advocates of common goods (ecology, democracy, scientific/ press freedom)
Brokers (of consensus, dialogue, ideas, knowledge)

Norms

Advocacy [Wilke and Morton, 2015; Pielke, 2007]

Interpretation beyond facts/research results, e.g., weight of evidence reporting [Briiggemann and
Engesser, 2017; Dunwoody, 2005]

Limited transparency: methods/production process, own values, uncertainties [Hellmueller, Vos
and Poepsel, 2013; Karlsson, 2010]

Limited participation [Allan and Ewart, 2015; Funtowicz and Ravetz, 1993; Hujanen, 2016]
Public service formerly primarily a journalistic norm is increasingly also relevant for research

Immediacy formerly primarily a journalistic norm, might also become relevant for researchers as
they try to feed their knowledge into public discussions and political decision-making

Practices

Pro-Active communication with the public: scientists and journalists interact intensively with act-
ors from other professional spheres (talking about research results before peer review, publishing on
blogs, connecting on Twitter); provide context/interpretation beyond facts; stating one’s values

doi.org/10.22323/2.19030202
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More Than Likes and Tweets: Creating
Social Media Portfolios for Academic
Promotion and Tenure

In early 2016, the Mayo Clinic Academic
Appointments and Promotions Committee began
including digital and social media scholarship among
the criteria considered in review of proposals for
academic advancement. Here, we discuss a
framework to incorporate social media scholarship
into academic promotion and tenure systems.

doi: 10.4300/JGME-D-17-00171.1
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3ayem
HYXHbl
couceTu

Arperatop HOBOCTEUN U TPEHAOB.
Mnowapka 4na NO3ULUOHNPOBAHUA U
dopmmnposaHua 6peHaa.

Mnowaaka ona npoaBUKEHUA KOHTEHTA.
Mnowapka gna bopMmupoBaHUA NOANBHOIO
coobwectsa U B3aUMOAEeNCTBUA ayaANTOPUEMN.

Mnrowaaka ana ¢aHgpam3uHra.



JiInyHoe obpalleHune
Bonpoc
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OF KTOPbI Mcrnonb3oBaHMe amoaKu (aKKypaTHO)
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Hpasurcsa: 36

cyberleninka KoHTarnosHocTb kak npobnema
coumanbHOM aNUCTEMONOr N

Y4yeHue o 3apaxxeHun, pas3BuBaBLUEeCs BMeCTe C
NO3UTUBHBIM 3HAHUEM, HUKOTAa He Bblo
peanuaaumeit ToNbKo noruku nabopartopuu, B
KOTOPOM MOXET 6biTb MOCTaBNEH «YUCTbIN»
9KCMNEePUMEHT 1 TEM CaMbIM BbieNeHbl HacToawme
NPUYUHBI UM CUMNTOMbI 3a6oneBaHnsa. HanpoTtus, 1
nossnexHve nabopatopuin, N pexxum nx paboTbl
CTaHOBSITCS pe3ynbTaToOM Kpu3uca Kak ctapoi
(Munasm), Tak 1 HoBOW (0cobble GOPMbI XU3HK)
napagurm 3apaxexus. CTpykTypa 3apaxeHus — aTo
npexpae BCero CTPyKTypa coumanbHbiX OTHOLWEHUI, B
KOTOPOW PEKOHCTPYMPYHOTCH U UCTOPUS Takoro
3apaxeHus, n GakTopsbl, KoTopble cnocobcTeoBanu
€ro pacnpocTpaHeHuio.
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HpaButcs: 138

cyberleninka N3HacunoBaHue ¢ UCNOb30BaHUEM
6eCcnoMOLLHOI0 COCTOAHUS NoTepnesLen

CraTbs noceaweHa npobnemMHbIM Bonpocam

W

KBanMuKaumm NpecTynieHus, NnpeayCcMoTPeHHOro

4.1 cT. 131 YK PO. JaHHOe npecTynnexHue
coBepLaeTcsi BUHOBHbIM JIMLIOM B T€ MOMEHTbI,
KOrfa XepTBa B CUy CBOEro COCTOSIHUSA He
cnocobHa noHMMaTb Npoucxoasauiee n okasaTb
COMPOTUBNEHWE NPOTUBOMPABHOMY AEAHUIO.

@ cyberleninka

PA3BHTHE JIHIHOCTH,
HAK NIPEAHKTOP ®OPMHPOBAH,

ABANKTHBHOIO
MOBEAEHHA
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Hpasurtcsa: 120

cyberleninka lucrapmMoH1U4HOE pasBUTUE NTNYHOCTH,
KaK NpeaukTop $opMUpoBaHMs aganKTUBHOIO
nosepeHus

Takum 06pasom, aHann3 nNpuBeaeHHbIX
UTEPaTYPHbIX AaHHbIX NOKa3biBaeT, YTO
JIMYHOCTHbIE aHOMaNUN U akKLEHTYyaLumn SBNATCS
BaXXHbIMU pakToOpaMu, NnpeapacnonaraowmmMm K
ynoTpebneHunto NCUX0aKTUBHbBIX BELLECTB.
LleHTpanbHbIM MOTUBOM CTAHOBUTCS NOUCK U
notpebneHve HapKOTUKOB.

3T0 CONPOBOXAAETCH KpaiHei y30CTblo
NPOCTPaHCTBA CYy6bEKTUBHbIX LLEHHOCTEHN,
nokanusauuen LeHHOCTel B HapKocouuyMme,
notepeit ces3eit ¢ npownbiMm 1 Byaywmm. Hanbonee
YCTOMYMBBIMU XapakTepUCTUKaMM IMYHOCTH
60NbHbIX HAPKOMAHUAMMU ABNSIOTCA aCOLMaNbHOCTb,
KOHGNMKTHOCTb, CHUXEHHbIN KOHTPO/b 32 CBOUM
NnoBefeHueM, YTo onpeaensier akTyanbHOCTb

BAMHO OEPXATDb CEBA B PYKAX




https://www.treeshake.com/twig/what-
makes-content-go-viral

The question | get most frequently
is: How do you make something
go viral? The question itself is
misplaced; it's not about the
something. It's about what the
people doing the something -
reading or watching — what are
they thinking?
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Tokyo 2020 Olympics president
expected to resign over sexist
comments

Yoshiro Mori had insisted for days he would not quit but Japanese
media say he will step down amid a growing tide of anger over his
remarks

0 United by Emotion

&

A Yoshiro Mori, president of the Tokyo 2020 Olympics, has come unde unting pressure since he said women

made meetings ‘drag on’ Photograph: Issei Kato/Reuters

The president of the Tokyo 2020 Olympics organising committee, Yoshiro
Mori, is expected to resign after derogatory comments he made about
women caused an international uproar less than six months before the
Games are due to open.

Mori, who has led the organising committee
since 2014, will step down after insisting for
days that he would not resign, the Fuji News
Network reported on Thursday.

Referring to his time as chairman of the
Japan Rugby Football Union, the 83-year-old
said: “Women have a strong sense of rivalry.
If one raises her hand to speak, all the
others feel the need to speak, too. Everyone
ends up saying something.”

https://www.theguardian.com/world/2021/
feb/11/tokyo-2020-president-yoshiro-mori-
expected-to-resign-comments-about-
women



The Use of Social Media to Increase the Impact of Health
Research: Systematic Review

Of a total of 18,624 retrieved citations, we included 51 studies: 7
(14%) impact studies (answering the primary aim) and 44
(86%) correlational studies (answering the secondary aim). Impact
studies reported mixed results with several limitations, including the
use of interventions of inappropriately low intensity and short
duration. The majority of correlational studies suggested a positive
association between traditional bibliometrics and social media metrics
(eg, number of mentions) in health research.

J Med Internet Res 2020;22(7):e15607
doi:10.2196/15607



https://doi.org/10.2196/15607

10.1371/journal.p
one.0203117

A general finding is that novel
evidences of social impact of
research can be found in social
media, becoming relevant
platforms for scientists to
spread guantitative and
qualitative evidence of social
impact in social media to
capture the interest of citizens.
Thus, social media users are
showed to be intermediaries
making visible and assessing
evidence of social impact.
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Social impact in social media: A new method to evaluate the
social impact of research

Cristina M. Pulido [E], Gisela Redondo-Sama, Teresa Sordé-Marti, Ramon Flecha
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PLoS One. 2020; 15(4): e0229446. PMCID: PMC7135289
Published online 2020 Apr 6. doi: 10.1371/journal.pone.0229446 PMID: 32251463

Using social media to promote academic research: Identifying the
benefits of twitter for sharing academic work

Samara Klar, Conceptualization, Writing — original draft, Writing — review & editing,1’* Yanna Krupnikov,

Conceptualization, Writing — original draft, Writing — review & editing,2 John Barry Ryan, Conceptualization, Formal

analysis, Methodology,2 Kathleen Searles, Conceptualization, Data curation, Writing — review & editing,3 and

Yotam Shmargad, Conceptualization, Data curation, Formal analysis, Methodology, Visualization, Writing — review &

edi'{ing4

We carry out our analyses by tracking tweet patterns for articles
published in six journals across two fields (political science and
communication), and we pair this Twitter data with demographic and
educational data about the authors of the published articles, as well
as article citation rates. We find considerable evidence that, overall,
article citations are positively correlated with tweets about the article.

10.1371/journal.pone.0229446



https://dx.doi.org/10.1371/journal.pone.0229446

BBeneHue B
BUuKnneauio



https://stepik.org/course/100094/promo

Cnacubo 3a BHUMaHue!

* natahatri@yandex.ru

e @natahatri

MICTOUYHMK 4yao-KpoKoaunbumka — https://t.me/addstickers/MrCroco



